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Introduction

e First-year students on Academica’s StudentVu Panel were surveyed about their
orientation experiences.

e The survey was conducted September 24t to October 4", 2014.

e 629 students were invited to participate in the survey and 496 responded. This is a

79% response rate.
e The median survey completion time was 6 minutes.

Note to the reader:

e  Respondents for this survey were selected from among those who have volunteered to participate
in Academica Group’s StudentVu Panel. The data have not been weighted to reflect the
demographic composition of all first-year students. Because the sample is based on those who self-
selected for participation in the panel, no estimates of sampling error can be calculated. All sample
surveys may be subject to multiple sources of error, including, but not limited to sampling error,
coverage error, and measurement error.
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Results



Institution Type

Academica Group Inc. n=496



Type of Orientation Offered

Full-week or multi-
day orientation
Full-day orientation - 17%

Half-day orientation . 12%

No orientation was

(o)
offered ‘ 1%

Don't know I 4%

All respondents

Academica Group Inc.
n=496 5



Looked Forward to Orientation
Before Attending

Attended Orientation

Don't remember I 3%

Respondents aware of type of orientation offered

Academica Group Inc.
n=475 6



Reasons for Not Attending Orientation

Did not think it would be worthwhile I 359,
Scheduling conflict / previous obligation Y 29%
Did not have enough time [N 17%
Had to work [ 14%
Cost of attending [N 13%
Too nervous I 12%

Did not know about orientation T 6%

Other [N 13%

Respondents who did not attend orientation

Academica Group Inc.
P n=78 7



First Word that Comes to Mind when Hear the Word “Orientation”
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Respondents who attended orientation

Academica Group Inc.
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Ease/Difficulty of Registration Process

Very easy [ 35%
Basy [ 35%
Neutral [ 11%
Difficult [ 2%
Very difficult = 0%

Did not have to register [ 17%

Respondents who attended orientation

Academica Group Inc.
n=397 9



Orientation was Mandatory Length of Orientation

; l . Too long - 22%
es ()

Too short . 9%

Don't remember

2%
Don't know l 7%

Respondents who attended orientation

Academica Group Inc.
P n=397 10



Cost to Participate

n=189 Average cost reported:

Don't remember I3%

Respondents who attended orientation

Academica Group Inc.
n=397 11



Agreement Statements

(Orientation....)
Strongly agree W Agree m Neutral H Disagree M Strongly disagree Top 2 Box
(sum of strongly agree
and agree)
Helped me meet other first year students 78%
Helped me learn about the Iocatlo'n and availability 75%
of supports and services
policies
a student
required in my courses

Respondents who attended orientation

Academica Group Inc.
P n=397 12



Most Liked Aspects of Orientation

Meeting new people N 60%
Getting familiar with campus T 59%
Free stuff I 58%
Variety of events I 43%
The sense of community P 38%

Learning about student services N 25%

Meeting professors/instructors I 22%
Concerts I 21%

Guest speakers/ Motivational speeches N 18%
Getting to see the city T 16%
Other ™ 3%
Nothing = 6%

Respondents who attended orientation

Academica Group Inc.
fcabroup n=397 13



Least Liked Aspects of Orientation

Over-crowded/Busy 28%

Costs / Having to pay 25%

Early morning events 23%
Boring mmmmmmmmmmmmmmm I . 19%
Lack of big/exciting events m———— 16%
Feeling like | was not included EEEEEEEE——— 16%
Too long M E—— 15%
Not well organized T 12%
Not getting familiarized with campus T 11%
Late night events s 11%
Did not get to meet new people T 10%
Too short M 6%
Guest speakers/ Motivational speeches m———" 6%
Other T 8%
Nothing . 16%

Respondents who attended orientation

Academica Group Inc.
, P n=397 14



Satisfaction with Aspects of Orientation

= Very satisfied m Somewhat satisfied ® Neither satisfied nor dissatisfied m Somewhat dissatisfied m Very dissatisfied @ Not applicable Top 2 Box

(sum of very satisfied and
somewhat satisfied)

Student leaders 74%
Overall orientation experience 75%
Communication (notified of changes, where to be, 70%

etc.)

Respondents who attended orientation

Academica Group Inc.
b n=397 15



Institution’s Alcohol Policy Personal Alcohol Use

Alcohol was banned - 41%
Yes 18%

Moderation was

encouraged (e.g. “fi
urage 'feg ive . 1bo
or fewer,” harm

(o]

There was no polic
poticy . 11%
around alcohol

Don’t k - 350 Prefer not to say ‘ 1%
on now ()

Respondents who attended orientation

Academica Group Inc.
P n=397 16



Opportunity to Provide Feedback about
Orientation to Institution

Not sure, 21%

No, 40%

Respondents who attended orientation

Academica Group Inc.
b n=397 17



Plan to be Involved in
Recommend Orientation Orientation Next Year

(e.g. as a student leader)

18%

No l 10% No

41%

41%

Not sure I 9% Not sure

Respondents who attended orientation

Academica Group Inc.
n=397 18
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